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During its 50th anniversary year, ZARA
isn’ t just celebrating, but also seizes
the opportunity to raise its profile, like
in Osaka. Here, the Spanish retailer has
taken over the former store of Swedish
brand H&M, measuring approx. 1,900
sqm. (20,451 sq.ft.) set across four floors
of the redeveloped Shinsaibashi Zero
Gate building in the bustling downtown
shopping district of Shinsaibashi. The
interior design, created by ZARA ‘s
in-house design team in A Corufia, in
the Spanish region of Galicia, features
the brand’ s latest retail design
codes, but interestingly, local design
elements have been blended in as well.
As such, shoppers will come across
traditional tatami mats, Japanese clay
walls, decorative noren curtains, all
paired with hammered black metal
and steel finishes, which harmonise
history and modernity. And speaking of
modernity, the design of the retail space
is obviously fully aligned with modern

standards.
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Juzen Chemical Corporation, founded
in 1950 in Toyama City, Is a contract
manufacturer of active pharmaceutical
ingredients. Situated between the Jintsu
River and the Fugan Canal within an
industrial park, the company decided
to consolidate its dispersed offices,
meeting rooms, and cafeteria into a new
headquarters. The new building not only
addresses operational efficiency but also
reflects Toyama’ s natural environment
and cultural heritage, while offering a
workplace that enhances employee well-
being and connects with the surrounding

community.
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The project was divided into two parts.
In the first part, | designed the visual
identity systems for four of the six virtues:
humanity, courage, transcendence, and
wisdom. These four virtues are the sub-
brands to an overarching parent-brand.
Following the first part, | selected three
of the four sub-brands to develop into
packaging designs. My chosen product
was tea, and | decided to develop the
identity systems into pouch, can, and tin

packaging.
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Simple is the core of the rule,subtle can
perform wonders,Let your brand jump

out of others.

JEREMY is a professional institution
committed to brand image design ,
to establish a pattern of design that
integrated the stature of strategic ,the
profundity of design and execution
speed. jeremy Is accomplished by
prehension the core of the brand,
to promote the value-added of the

corporation by initiative design ideas.
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