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In full retail expansion mode, VEJA
has opened a new standalone store in
Copenhagen ‘s historic city centre. The
Paris-based sustainable sneaker brand
has secured a lofty, 165 sqm. (1,776
sq.ft.) space on the ground floor of a
landmark structure built around 1730
by Danish architect Gotfrid Schuster.
For the interior design, VEJA tapped
architect Nikolaj Lorentz Mentze of local
practice STUDIO 0405 to create a fitting
interior design. Clean and understated,
the setting sees a backdrop of pristine
white walls and ceiling, paired with

concrete flooring.
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Following an outpost in bustling Jakarta,
its very first in Southeast Asia, Swiss
running shoe brand On has planted a flag
In Singapore. Launched in collaboration
with local retailer Gill Capital, the On retall
space is nestled in Jewel, the multi-storey
shopping centre at Singapore Changi
Alrport. Occupying an approx. 864 sgm.
(9,300 sqg.ft.) unit on the second floor,
the Iinterior design is created in-house by
the brand’ s in-house design team at its
headguarters in Zurich. The expansive
double-level premises see an innovative
retail concept rooted in the On ‘s
Dream On philosophy, and is designed
to immerse shoppers in the world of
performance innovation. As such, the
various settings are infused with curved
surfaces, greenery-inspired textures, and
an airy lighting plan, which effortlessly

elevates the shopping experience.
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Therefore, the project was divided into

two main parts: structural design and

graphic design.

BERIEN R Designing a perfume bottle can be one

create luxury packaging that was botn

durable and stable so it could be shipped
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Simple is the core of the rule,subtle can
perform wonders,Let your brand jump

out of others.

JEREMY is a professional institution
committed to brand image design ,
to establish a pattern of design that
integrated the stature of strategic ,the
profundity of design and execution
speed. jeremy Is accomplished by
prehension the core of the brand,
to promote the value-added of the

corporation by initiative design ideas.
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