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Amsterdam Airport Schiphol, one
of Europe ‘s major hub airports, is
shifting gear. The airport is already
known for its excellent shopping
facilities, and has traditionally hosted
uniform retail spaces brimming with
coveted tax-free goods. But the tide has
turned. Following the inauguration of
standalone branded stores of Gucci and
BALENCIAGA, events we’ ve covered in
previous posts, luxury retail has once
again expanded at the airport with the
arrival of a Louis Vuitton boutique.
Situated airside, in the section of the
departure hall for intercontinental
flights, the Louis Vuitton store measures
approx. 200 sqm. (2,153 sq.ft.) occupying
a standalone boxy structure with a
striking facade comprising undulating
slats paired with a colourful light
band. Designed in-house, the Inside
features elegantly designed settings
which present different Louis Vuitton

collections, including
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Gonye Design’ s Decovita Etiler
Showroom in Istanbul seamlessly blends
modern functionality with historical
references, creating an immersive
experience that celebrates ceramic

artistry and contemporary design.

The Decovita store In Etiler, Istanbul
was designed for one of Turkey’ s
youngest porcelain ceramic tile brands in
collaboration with Yelin Evcen and G nul
Ardal, founders of the Istanbul-based
interior architectural firm Gonye Design,
to offer users a surprising and functional
space experience. The theme of the
design represents the brand story and
corporate culture of the company, which
they have been providing product and
brand design consultancy for a while, with

the slogan “from roots to future” .
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Natural Skincare, Redefined

lvia is not just skincare—it’ s a quiet

celebration of self.

Crafted with precision and purity,
each formula blends gentle botanicals
like heartleaf, essential vitamins, and
hyaluronic acid to nourish and elevate

your skin.
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Simple is the core of the rule,subtle can
perform wonders,Let your brand jump

out of others.

JEREMY is a professional institution
committed to brand image design ,
to establish a pattern of design that
integrated the stature of strategic ,the
profundity of design and execution
speed. jeremy Is accomplished by
prehension the core of the brand,
to promote the value-added of the

corporation by initiative design ideas.
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