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Odiseo is designed as a large urban
leisure complex that not only serves as a
landmark center for the city of Murcia,
but also aims to become a landmark
center for the entire southeastern region
of Spain. The total construction area
of the building is 15500 square meters,
with two restaurants, one nightclub, one
performance hall, one casino, and one
sports bar, as well as two underground

parking lots.
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The Si design project is located in Italy
and is the image design of Colella, a
clothing luxury brand. The Si design
reinterprets the 30-year historical
inheritance from distant traditional culture
and brand, hoping to integrate into the
brand's modern culture through super
classicism. The Si design space lines are
sometimes hard, straight and soft, and a
collection of carefully selected high-guality
materials, such as Patagonian marble,
Vienna straw, levanto red marble or Italian

stumps, brass and carbon chromium.
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Lesnov is a brand of handmade vodka
and ligueur in Russia.The raw materials
are mainly berries and herbs collected
manually from northern Russia Brand
VI design attaches great importance to

manual and original brewing methods

The bear symbolizes the spirit, soul and

power of the Russian forest

Round bottles attract buyers' attention
through informal combinations placed on

shelves
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Simple is the core of the rule,subtle can
perform wonders,Let your brand jump

out of others.

JEREMY is a professional institution
committed to brand image design ,
to establish a pattern of design that
integrated the stature of strategic ,the
profundity of design and execution
speed. jeremy Is accomplished by
prehension the core of the brand,
to promote the value-added of the

corporation by initiative design ideas.

Subordinate company Meticulous practice Professional team Brand results
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