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TEHICRIFZFREFES (YSG) HETHER Perfect Diary, one of the most popular

SWDHNILS 2> — s F 2016 . cosmetic brand in China, a subsidiary of

Yatsen E-commerce (YSG), was founded in
= 2 i
FEST R R A 2016. It hosts multiple high-growth cosmetic

HOlZ2 7 — T HmmRt X —r 8 E and skincare brands The project creates a new
T, fERREBESMARFRNHE 0. 8 brand community and a high-tech exhibition

BNM08S, BAIRE VS el mm s, 2l as anew window for brand image and
innovative research. Through the lens of

Q

FEBmERHBETIEED, maBEP RN our imagination, we interpret the innovative

AR a2 =, business model of YSG and its increasingly
robust scientific research capabilities, leading
users to explore sustainable beauty in the new
tech age.
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Its abstract appearance reminds one of an
interlocking cube, divided by a multi-layer glass
atrium and covered with white crystalline glass.
Covering an area of over 30000 square feet (2787
square meters) and distributed on four floors, it goes
without saying that it is now not only the largest
Chanel boutique in Los Angeles, but also the largest

boutique in the United States.

18 | Produced by JEREMY

2023/06 T

ExtR 19




= JEREMY Sttt RSB LTS S
_I_I HT‘ M @ NTHLY 2023/()6 855 129 5

VI IQIJ[ ‘ Da VmCI i’%l‘r‘*ﬁmﬁ it

S| ARLEMKE T A 1K &R :400-666-8202
iz sarid
¢la Vincl

At Da Vinci Pizza, we strive to integrate art into every
aspect of the restaurant. From our packaging design,
featuring stunning and diverse artworks inspired by
various artistic expressions from around the world,
to walls adorned with local and international artist
works, we have created a unique artistic atmosphere

that enhances your pizza experience.
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Simple I1s the core of the rule,subtle can
perform wonders,Let your brand jump

out of others.

JEREMY is a professional institution
committed to brand image design ,
to establish a pattern of design that
integrated the stature of strategic ,the
profundity of design and execution
speed. jeremy Is accomplished by
prehension the core of the brand,
to promote the value-added of the

corporation by initiative design ideas.
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