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The store design project is located in
Sydney, Australia. The store design aims
to arouse sensory interaction with four
column gin products - from bottled
spirits to jam and chocolate injected
with gin. The store design attracts

pedestrians on the street through
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the glass wall with black steel frame.
Inside, they are all made of wood. The
mixture of Australian hardwood clearly

expresses the custom designed joinery.
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ZVIEITIME N TR AR I, The White  The VI design project is located in

Boathouse & M k62, ()% Australia. The white boathouse was ‘
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The core of the VI design project is the R
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minimalist brand VI system. The logo
and packaging design are inspired by a
small row of boat houses nested along
the coast, giving the brand logo the

appearance of the coast and the breeze,

and combining the concise design with the

navigation theme.
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Simple I1s the core of the rule,subtle can
perform wonders,Let your brand jump

out of others.

JEREMY is a professional institution
committed to brand image design ,
to establish a pattern of design that
integrated the stature of strategic ,the
profundity of design and execution
speed. jeremy Is accomplished by
prehension the core of the brand,
to promote the value-added of the

corporation by initiative design ideas.
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